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5 steps to successfully
branding your business



a quick intro

+ graduated Auburn University
with a double major in design + marketing

+ worked for big agencies and small agencies,
discovering | liked the more hands on, multiple hat
wearing style of small businesses

+ founded campbell creative in january of 2010
in san francisco

+opened an office in delray beach in 2016
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how do you
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define your sandbox

who are you to the market
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things to remember

oftentimes, you aren’t targeting a
demographic or a specific segment of the
marketplace, you are targeting a person
in a particular stage in their life.



define your brand

who are you at your core

what do how do you how do you what are you
YoU sound? look? callee
stand for?



what is a brand

Simply put, brands are perceptions.

yes - those are created by your logo, colors, imagery, words,
digital experiences, + products / services offered BUT still,
ultimately a brand is the recognizable feeling a product or
business evokes...

those other elements, collectively create this.



build your brand

create a solid identity
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build your brand

create a solid identity
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determine a plan

set reasonable goals and determine financial outlay needed
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finalize name build website promote brand promote brand
icall through ad:
trademark set up social organically roush ady
collect funding for create ads
design logo test website on all e
browsers, devices capture néw imagery
secure URL schedule content
update web

secure social handles build ads / concepts
announce brand on

find websites | like Socinl channels

pull stock imagery set up canva
set up email



promote your brand

lets get it out there

SEO / Key words Micro Influencers.

Social Media Content




be consistent

stick to your plan. sometimes it’s time to
reinvent the wheel, or shake things up
BUT out of the gate you need to stay the
same, feeding your customer the same
brand message at every touchpoint.















common pitfalls

don’t let your personal opinion drive your
brand aesthetic if you are not the target
market - ask the target



common pitfalls

know when to ask for help. there comes a
point where a little spend can go a long
VA



common pitfalls

don’t wait for perfection, instead get
your product out into the market and
refine it based on real feedback
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questions



courtney campbell

owner + creative director

ampbellcreative.com

social
@campbellcreative

web:
campb






